


SHELF IMPACT
For SmartIT
Aalborg, Denmark

The Elements Cobalt binocular range packaging
for Smart It went from initial briefing to this
final concept render in 2 weeks. The customer
responded with two words: "Right on!”.
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GOLD STANDARD

For Body Glove
California, U.S.A

MP3 player packaging for Body Glove. Body
Glove have made this pack the global standard
for all Body Glove packaging, not just technology
accessories. Almost every Body Glove technology
accessory since 2001 has been sold in one of our
package designs. That's over 3 million products.
We understand that packaging is about creative
inspiration as well as doing the ordinary things
very well.
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CREATING THE “IT" BAG

For Beng Siemens
London, UK

BenQ-Siemens commissioned Terrestrial

to design a bag to go with its super-trendy,
super-stylish Mia handset, a product targeted
at female consumers. The bag had to be big
enough for the phone and a few necessities for
a night on the town - lipstick and maybe a credit
card — and versatile enough to work as a set
with the phone and yet be completely viable as
a standalone option. Terrestrial drew inspiration
from the handset itself and dreamt up one of
the first women’s fashion-oriented mobile-
phone accessories to hit the market.
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EMBODYING GLOBAL

MEGA TRENDS
For S.AB
Johannesburg, South Africa

SAB Miller’s Sterling lager had a particular

core user as a non-alcoholic beer. This man

had a responsible attitude towards socializing;
balancing the well-being of his family with
meeting friends. The shape of this bottle
illustrated three attributes; manliness (a tall
bottle with strong shoulders), health (the tapered
middle) and traditional beer cues (labeling, tactile
moldings). These combined to create a fresh way
of seeing beer for a man who thinks for himself.
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SOLVING PACKAGING PUZZLES
For PASASA
Cape Town, South Africa

Thousands of South African children are hurt or
killed by drinking kerosene each year, mistaking
it for soda pop because it is sold and stored in
cold drink bottles. Decades of attempts to provide
safer paraffin bottles have failed because users
overwhelmingly prefer a free bottle to a safer
container that must be purchased.

Terrestrial's solution focused on adoption into

the sales cycle rather than on the product alone.
Our understanding of informal retail brought a
critical insight; vendors often overfill these bottles
because they don’'t know where the fill line should
be. Thus they lose a bit of money on every sale.
We created a sealed stopper with a fill line which
boosts the vendor’s revenue by 5% when he

adopts the system.




RE-IMAGINING SUGAR

For Mashuga
Johannesburg, South Africa

The requirement was for a sugar dispenser
sold in high-end retail. The resulting product
had to be attractive and unobtrusive enough
to be placed on any dining table while

still having the required shelf impact. The
Terrestrial solution inverted the traditional
bottle form with a cost-effective dispensing
cap. We introduced transparency to show the
beauty of the contents and indicate fill levels.
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WINNING STREAK

Awards and recognition

Among other design and innovation honours,
we've won the German Red Dot Design Award
and the Chicago Athenaeum Good Design Award
alongside nominations for the INDEX Award -

the world’'s most prestigious design prize. Our
work has been showcased around the world in
magazines, websites and television channels
such as the National Geographic, Wired and CNBC
Africa. We've also featured in academic case

studies and even school textbooks.

A

CNBC
AFRICA

WIREDR

NATIONAL
GEOGRAPHIC

&he New ork Times

The Boston Globe

Technglogy

N

SABS

Design Institute
AWARDS 2002

INDUSTRIAL

-
adisa
‘ Design Institute South Africa
Design Excellence Award
2004

2

reddot design award
winner 2005

CHICAGO ATHENAEUM
GOOD DESIGN AWARD
2005 & 2007

IN
DE
X.

FINALIST
2007 &
2009



EMERGING VOICE

Tasos Calantzis, CEO, Terrestrial

Tasos Calantzis, our CEOQ, is an established
authority on the globalisation of world-class
industrial design.

With a BTech Industrial Design degree from the
University of Johannesburg, he has lectured

at and collaborated with universities in South
Africa, the USA and Canada. Among other centres
of academic excellence, he has also worked

with the Massachusetts Institute of Technology
and the Gordon Institute of Business Science in
Johannesburg.

He has been a member of his alma mater's
Advisory Council for Industrial Design and its Peer
Review Panel. He has also served on the judging
panel for several design and technology awards.

Tasos was a mentor to the George Brown College/
Bruce Mau Institute Without Boundaries World
House Project in Toronto. In addition, his writing
has appeared in a diversity of publications
including the New York-based BusinessWeek/
Core 77 design supersite and Management

Today magazine.




LET'S TALK

If you'd like to know more about how our products,
systems, processes and experience can benefit
your business, please don't hesitate to contact us by

phone (+ 27 12 743 6986) or email (info@trstrl.com).
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New York, Stockholm, Pretoria, Shenzhen
Designing beautiful revenue lines since 1997



