





OUR WINNING FORMULA

The perspective to succeed in
a globalised world

“Our successful approach brings together
marketing, business, engineering and design.”

We reinforce our understanding of financial

and business processes with an instinctive
understanding of what inspires and motivates
your target customers. This delivers tangible
benefits to your business. Our proven, systematic
and repeatable tools are specifically designed

to minimise the risks and maximise the
opportunities associated with Africa’s

emerging markets.



WORKING WITH YOU

A holistic approach to collaboration

The way we work involves building a clear
understanding of your strategic objectives, and
identifying and resolving what lies behind any
issues you face. We'd rather deal with the causes
than waste time and money on the symptoms.




A SEAMLESS PROCESS
Applying the right tools

“We tailor our tools and techniques to your
strategic objectives.”

We have developed a suite of over 40 proven
tools and techniques that will help your

business achieve higher revenues and lower
costs while improving productivity, enhancing
customer loyalty and increasing profits. We have
incorporated these tools into a seamless, reliable
process that delivers.
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OUR CLIENTS

Excellence by association

In recent years, we have worked with a diversity
of world-class businesses in Africa, America,

Asia and Europe.
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BP. LONDON, UK
Energy at the base of the pyramid

Terrestrial was selected as a strategic
development partner for BP's Emerging
Consumer Markets division. We helped our client
to identify an initial $50 million annual revenue
opportunity from biomass fuel in Southern Africa.

This inv d deploying our de-averaging tool to
identify ! ographic distribution of core users,
then hsing-oyr financial and supply chain skills

to identify economies of scale in supplying them.
We also applied our project management and

engineering capabilities to the project.
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ARIVI, PRETORIA,
SOUTH AFRICA

A safe, economical stove

Terrestrial designed Arivi's safe, money-saving
kerosene stove for low income consumers
worldwide along with a new kerosene

system. Together, they are capab

hundreds of thousands of lives

damaged by kerosene use €

We applied our product de
modeling toolsets to engi
and the business model.
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FABRICATION AFRICA,
PRETORIA, SOUTH AFRICA

High value products from Africa

Terrestrial spun off a division to produce high
value décor items manufactured by homeless
people in South Africa and sold in Europe and
the USA.

Terrestrial matched its understanding of First
World consumer markets with a product design

appropriate to unskilled assembly.




WINNING STREAK

Awards and recognition

Among other design and innovation honours,
we've won the German Red Dot Design Award
and the Chicago Athenaeum Good Design Award
alongside nominations for the INDEX Award - the
world’'s most prestigious design prize.

Our work has been showcased around the world
in magazines, websites and television channels
such as the National Geographic, Wired and CNBC
Africa. We've also featured in academic case

studies and even school textbooks.
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EMERGING VOICE

Tasos Calantzis, CEO, Terrestrial

Tasos Calantzis, our CEOQ, is an established
authority on the globalisation of world-class
industrial design.

With a BTech Industrial Design degree from the
University of Johannesburg, he has lectured

at and collaborated with universities in South
Africa, the USA and Canada. Among other centres
of academic excellence, he has also worked

with the Massachusetts Institute of Technology
and the Gordon Institute of Business Science in
Johannesburg.

He has been a member of his alma mater’s
Advisory Council for Industrial Design and its Peer
Review Panel. He has also served on the judging
panel for several design and technology awards.

Tasos was a mentor to the George Brown College/
Bruce Mau Institute Without Boundaries World
House Project in Toronto. In addition, his writing
has appeared in a diversity of publications
including the New York-based BusinessWeek/
Core 77 design supersite and Management Today
magazine.




LET'S TALK

If you'd like to know more about how our products,
systems, processes and experience can benefit
your business, please don't hesitate to contact us by

phone (+ 27 12 743 6986) or email (info@trstrl.com).
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New York, Stockholm, Pretoria, Shenzhen
Designing beautiful revenue lines since 1997



